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Overview-How Sustainability Impacts in Food
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Soy Sustainability Assurance Protocol
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Soy Sustainability Assurance Protocol Four Directives
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By 2025, U.S. Soybean Farmers Aim to:
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SSAP Shipments as a Percent of Total U.S. Soy Exports
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Global Distribution of Products with the SSAP Logo
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Vietnam
Taiwan
South Korea
Philippines
Mexico
Japan

Indonesia

Country/Region

Ecuador

Dominican Republic

Colombia

Region: Costa Rica, Panama

Region: Colombia, Ecuador, Panama
Region: Belize, El Savador, Guatemala
China
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?"é US.S0Y. Expanding SSAP Awareness by USSEC Promotions
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Thank You!

While the U.S. Soybean Export Council (USSEC) does not guarantee the forecasts or statements of USSEC Staff or Contractors, we have taken care in selecting them to represent our
e organization. We believe they are knowledgeable and their presentations and opinions will provide listeners with detailed information and valuable insights into the U.S. Soy and U.S.

Ag Industry. We welcome further questions and always encourage listeners to seek a wide array.of opinions before making any financial decisions based on the information ¢ USB
U.S. SOYBEAN EXPORT COUNCIL presented. Accordingly, USSEC will not accept any liability stemming from the information contained in this presentation. e
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