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The natto market in Japan '22



In Japan, February 2020 to May 2021 was most 
affected by the COVID-19 pandemic
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Go and eat outside was 
extremly rare
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Raw material
soybeans

Container

Labor cost Logistics cost
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1.2% decrease
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The Japanese have more options as the staple food other than rice, however...

People care more about 
"rice" due to the rising price of foods
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The demand for Natto Over Rice
will increase

Price will be
unstable

Stable price in Japan

wheat

rice
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60 million in 2100

2021
125.5 million 

※ Source: Estimates by the National Institute of Population and

Social Security Research (2017)

Estimated Population of Japan

90 million in 2065
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We must search overseas for consumers

Promote international 

understanding of natto quality, 

distribution, and hygiene 

management

2014

2022

International standard for natto is expected to 
be officially established in November 2023

Make standards for the Codex
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Japanese cuisine has
become popularSushi, tempura, soba

They are all delicious.

When the health functions of 
natto become known...

Can eating natto make 

you healthier?

Amazing natto!



Exports of natto are on the rise → Appealing the 
“attractiveness of natto”

• Create a website in English and Chinese

• Promoting the deliciousness of Japanese food

• Promoting the mysterious charm of natto

• Promoting the health benefits of natto

Increase exports
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While the U.S. Soybean Export Council (USSEC) does not guarantee the forecasts or statements of USSEC Staff or Contractors, we have taken care in 

selecting them to represent our organization. We believe they are knowledgeable and their presentations and opinions will provide listeners with detailed

information and valuable insights into the U.S. Soy and U.S. Ag Industry. We welcome further questions and always encourage listeners to seek a wide 

array of opinions before making any financial decisions based on the information presented. Accordingly, USSEC will not accept any liability stemming from 

the information contained in this presentation.

THANK YOU


